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Marketing and Sal esmanship MET 108

(b. j ecti ves:

To enable the student to grasp a fundamnental
understanding of the role the retailer pl a¥s_ in the
spheres of marketing and sal esnmanshi p. his course
IS intended to provide the student with an overview of
sone of the key areas in retail nerchandi sing.

Goal s:

The student will becone better equi pBed. to
deal with retaili n? probl ens by gaining a basic
know edge of this formof entrepreneurship.

Ref erence and Resource Materi al :

Text: Retailing, RH Buskirk and B. D, Buskirk,
- MGaw H I .
Ct her asurces: |ibrary, newspapers, nagazi nes etc

Met hod:

Lecture and discussion periods will forma part
of the learning process. Individual and %r oup case
work will supplenent and reinforce the probl emsol ving

know edge the student has acquired.

Student Eval uati on:

Tests (2). ... .. ... (a) 40%
_ (b) 50%

Assi gnnments and cl ass
preparation . . . 10%
1009&

Students m ssi n? any tests nust provide the in-
structor with a satisfactory expl anati on whi ch nay have
to be docunented i.e. note fromdoctor etec.

Late assignnents will be downgraded.

Marks wi | [ be averaged at the end of the semester.

A= 80-100%
B:=65-79%
G = 50-64%

NOTE: A suppl enentary test rra_ry be allowed only at the
end of the senester” 0 3ua| ify, a student
MJUST have a 40%average and an 80%at t endance
recor d*
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